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JlomeHT

Hoemspu 2021 - nenec

YHHBep3UTET 3a TypU3aM M MeHaIMeHT Bo CKorje

Bucoko o0pa3oBaHue

JlouieHT

OpraHu3upame Ha HACTaBHHOT MPOIIeC Ha (aKyITEeTOT, y4eCTBO BO HAYYHO-
HCTPa)KyBadKH NPOSKTH, yIECTBO BO HACTABHO - 0OPa30BHUOT MPOLEC IO MPESIMETUTE:
E-On3Hnc, ®MHAHCUCKH CUCTEM U (PHCKaTHA eKOHOMM)a
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PuHaHCHN
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2011 -2019
Beb6cnor
E-Tprosuja
Hupekrtop

Oxrtomspu 2013 — HoemBpu 2016

Yuusepsurer Cs.“Kupwmi u Meroauj” Bo Cxonje, Ekonomckn dakyinrer - Ckomje

Hoxmopcku mesu na mema: OAroBOPUTE HA MCHAIMEHTOT Ha TPEIHU3BHUIIUTE
BO €-Tpropujara Bo Pemy0Oiuka MakenoHuja: cily4aj Ha cajT 3a FPYITHO
KYIyBarbe MpeKy THEBHU 37eaKku —Grouper.mk
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JIOKTOp 1O OpraHU3aLUCKHA HAYKA U MEHAIIMHEHT
VI

OxromBpu 2010 — Hoemspu 2012

Yuusepsurer,,Cs. Kupur u Meronnj*, Exonomckn dakynrer, Ckomje,
Maxkenonuja

Marmcrepcka Te3a Ha TeMa: [ pyImHOTO OHIIajH KyITyBambe IPEeKy THEBHU
3menky Bo PermyOnmka Makemonmja, mpocedHa oreHa 9,50

Marucrtep 1o eKOHOMCKH HayKH 0f 001acTa Ha e-OM3HUC MEHMAalIMEHT
VII/2

Oxromepu 2006 — jyau 2010

Yuusep3auter,,CB. Kupun 1 Metoauj*,Ekonomcku dakynrer,Ckomje,
Makenonuja. [Ipoceuna onena: 9,94

E-Ouzuunc

JurinoMupaH eKOHOMUCT
VII/1

Anpun-Maj 2018
Yukaro, Unnonuc, YCA
COLEMAN ENTREPRENEURSHIP CENTER at DePaul University.

Professional Fellow

5 mepenHa nporpama, US State Department

2014-2018

EY npoekr

COST Action TD1306 co Hacno: New Frontiers of Peer Review (PEERE):

Yien Ha paboTHA rpyna Ha HAYYHO-UCTPAXKYBAUKH HPOCSKT

COST Action TD1306

2015

Hdy6au

“General ICT Training & Entrepreneurship for Academic Staff from Nigeria”
u “Entrepreneurship and Innovation for Leading Woman from Nigeria”

O0yuyBau
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IIpoext

9-10 Maj 2025

lasi, Pomanmna
EDITURA UNIVERSITATII ,,ALEXANDRU IOAN CUZA” DIN IAS]I, Olesea Plotnic

Koastop Angelovska J. Angelovska Stankov N. Packaging Waste Generation
And Recycling In The EU: Trends, Targets, And Insights For A Circular
Economy, ECO4ALL Mid-Term International Conference: “Challenges,
Processes, and Policies for a Circular Economy that Works for Consumers”
Cost Action CA22124 ECO4AL

18 Hoemepu 2024

Skopje

University of Skopje, ICON BEST 2024: SHAPING THE FUTURE:
TRENDS AND INSIGHTS FOR TOMORROW

Y4ecHUK, aBTOp U MPE3EHTEP Ha TPYA

Angelovska Nina. A Quantitative Exploration Of Digital Skills And
Challenges In Shaping Internet Purchasing. ICONBEST 2024, University of
Skopje.

14 Hoemspu 2022

Skopje

University of Tourism and Management - Skopje, ICON BEST 2022:
INNOVATIVE TRENDS IN INTERNATIONAL BUSINESS AND
SUSTAINABLE MANAGEMENT.

VuecHHK, aBTOP U TPE3EHTEP Ha TPY/

Angelovska Nina. Content analysis of online customer complaints:
categorization and effective resolution, [CONBEST 2020, University of
Tourism and Management Skopje.

14 Hoemspu 2022

Skopje

University of Tourism and Management - Skopje, ICON BEST 2022:
INNOVATIVE TRENDS IN INTERNATIONAL BUSINESS AND
SUSTAINABLE MANAGEMENT.

V4ecHUK, aBTOp ¥ IPE3CHTEP Ha TPy
Angelovska Nina. E-Traders’ Adaptation To Covid-19 Challenges,
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* Jlokaruja
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* Jlokaruja
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JIAIIE
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* Jlokanuja
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ICONBEST 2022, University of Tourism and Management Skopje.

11 HoemBpu 2020 ronuna

Ckomje, Makenonuja

YHuBep3uTeT 3a Typusam u MmeHaygMmeHT Bo Ckomje, ICON BEST 2020:
ALTERNATIVE PATHS FOR DEVELOPMENT OF EMERGING
ECONOMIES IN GLOBAL BUSINESS ENVIRONMENT.

VY4ecHHUK, aBTOp ¥ PE3CHTEP Ha TPy

Angelovska Nina. Content analysis of online customer complaints:
categorization and effective resolution, [CONBEST 2020, University of
Tourism and Management Skopje.

11 HoemBpu 2020 romnHa

Ckorje, Makenonuja

YHuBep3uter 3a Typusam u MeHaumeHT Bo Ckomje, I[CON BEST 2020:
ALTERNATIVE PATHS FOR DEVELOPMENT OF EMERGING
ECONOMIES IN GLOBAL BUSINESS ENVIRONMENT.

Y4ecHUK, aBTOp ¥ NPE3SHTEP HA TPYI

Angelovska Nina. The right timing for reactivating “dormant” customers,,
ICONBEST 2020, University of Tourism and Management Skopje.

18-19 Jynu 2015

ByxypemT, Pomanuja

BASIQ 2015 International Conference on New Trends in Sustainable Business
and Consumption, Jointly organized by Business and Tourism Faculty,
Amfiteatru Economic Journal and The Association for Innovation and Quality
in Sustainable Business,

Koasrop, Pulevska Ivanovska Lidija, Angelovska Nina, Josimovski Sasho,
and Postolov Kiril. Retailers’ evaluation of group deal promotions, BASIQ
2015

14 OxromBpu 2014

3pewmanun, Cpouja

International Conference on Applied Internet and Information Technologies
ICAIIT 2014

Koasrop, Angelovska Nina and Josimovski Sasho. The Effects of
Gamification: Case of Group Buying Site, ICAIIT 2014

14 Oxromepu 2014

3pemwanun, Cpouja

International Conference on Applied Internet and Information Technologies
ICAIIT 2014

Koastop, Angelovska Nina and Pulevska Ivanovska Lidija. (2014). The role of
Group Buying Sites in Development of E-Commerce in Macedonia, ICAIIT
2014
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Jekemspu 2022

Jymu 2022

Jynu 2022

Jynu 2022

Hekemspu 2021

Jynm 2021

Mapt 2021

JexkemBpu 2019

KoaBTop Ha TpyI BO MEl'yHapOIHO CITHCAHHE

Angelovska, Stankov, N. Angelovska J. Predictors of The Likelihood of
Continuous Usage Of Online Shopping Post-Covid-19. Economic Alternatives,
2024, Issue 4, pp. 846-876 (SCOPUS).
https://www.unwe.bg/eajournal/en/journalissues/article/62488

ABTOp Ha TPy BO MEI'YHapOJHO CIIHCAaHUE

Angelovska, Stankov, N. Studying Customer E-Loyalty To Online
Intermediary: Case Of Group Buying Site. International Journal of Electronic
Commerce Studies, 2023, Vol.14, No.2, pp.1-26, doi: 10.7903/ijecs.2120
(SCOPUY). https://academic-pub.org/ojs/index.php/ijecs/article/view/2120
ABTOp Ha TPy BO MEI'YHapOJHO CIIHCaHUE

Angelovska, N. Exploring The Relationship Between Digital Skills, Online
Buying, And Encountered Problems Across Europe. UTMS Journal of
Economics. 2023, Vol. 14(2): 188-198.

ABTOp Ha TPy BO MEI'YHAPOIHO CIIMCAHHE

Nina Angelovska. 2022. Response of E-Traders to Covid-19 Challenges:
Empirical Evidence from North Macedonia. UTMS Journal of Economics
13(2): 204-213.

ABTOp Ha TPy BO MEI'YHapOJHO CIIHCaHUE
Nina Angelovska. 2022. Evaluating Restaurants’ Profitability of a Daily Deal
Promotion. Interdisciplinary Description of Complex Systems 20(6), 745-762

KoaBTop Ha Tpya BO MEr'yHapOIHO CIIMCAHHE

Angelovska, N., Josimovski, S. Pulevska Ivanovska, L. (2022). How effective
complaint management affects customer retention: The case of group-buying
site  grouper.mk.  Management, 27 (1), 151-166. (SCOPUS).
https://doi.org/10.30924/mjcmi.27.1.9

ABTOp Ha TPy BO MEI'YHapPO/IHO CIIMCAHHE

Nina Angelovska. 2022. Return on Investment on Facebook Adds: Quantitative
Research. UTMS Journal of Economics 13(1): 56—66

ABTOp Ha TPYJ BO MEI'YHAPOHO CIHCAHUE

Nina Angelovska. (2021). Analysis of customer activity, the importance of
timing for effective marketing actions: case of group buying site, Grouper.
UTMS Journal of Economics 12(2): 156—170.

ABTOp Ha TPy BO MEI'YHAPOIHO CIIFICAHHE

Angelovska Nina. (2021). Understanding customers complaint behavior for
effective resolution. UTMS Journal of Economics 12(1), 57—69.

KoaBTop Ha Tpy/1 BO MEr'yHapOIHO CIHCaHUE

Angelovska Nina, Josimovski Sasho. (2021). Application of gamification as a
driver for better business performances: Case of Grouper. Interdisciplinary
Description of Complex Systems, 19(1), 132-145.

KoaBTop Ha Tpy: BO Mer'yHaApOIHO CIIHCAHUE



Cenremspnu 2019 KoapTop Ha Tpy Bo Me'yHapOJHO CIIMCaHUE

Angelovska Nina, Josimovski Sasho and Pulevska Ivanovska Lidija.
(2019). Drivers that Impact the Merchants’ Repeat Intention for Group

Deal Promotions, Managing Global Transitions, 17(3), 221-238.




