CURRICULUM VITAE

JIMYHH mogaTHIN

Nwme Jambopka bnaxecka
E-mamn d.blazeska@utms.edu.mk
Harmmonanuoct MakenoHka
Jatym Ha parame 08.04.1974
Mon JKencku
HacraBHO — Hay4HO 3Bame Penosen npodecop

PaboTHO HCKYCTBO

¢ Jlatymu (o1 — 10) HexemBpu 2023 -

* llme u agpeca Ha BpabOTyBadOT Yuusepsurer Cxomje, Penyonnka Makenonnja
* Buy Ha OM3HIIC WK CEKTOP Bucoxo obpazoBanue
¢ PaboTHa mo3uimja Jexan Ha EkoHOMCKHOT DakynrteT u podecop
* ['1aBHU aKTUBHOCTHU U Menanupame Ha (aKyJITeTCKUTE aKTHBOCTH M YIECTBO BO HACTaBHO-0OPa30BHUOT
OJATOBOPHOCTH MIPOLIEC IO IpeaMeTUTe: MapKeTUHr, MapKeTHHT MEHAIMEHT MIPUCTAIl 32 JOHECYBAHKE

Ha oayku, bpena MeHayMeHT, MapkeTHHr Ha yciayry, CTpaTerucku MapkeTusr, b2b
bpenn MmenagmeHT

e Jlatymu (o1 — 10) Centempu 2015 -2023

* lMe 1 anpeca Ha BpaboOTyBauoT YHuBep3uteT 3a Typu3aMm u MeHaMeHT, Ckorje, Pemy0Onnka Makenonuja
* Bun Ha OM3HMC MM CEKTOP Bucoko obpazoBanue
* PaboTHa mo3unuja Jexan Ha PakynATETOT 32 MEI'YHAPOAEH MapKETHHT MEHAIMEHT U Ipodecop
* ' 1aBHU aKTUBHOCTHU U MeHayupame Ha (HaKyJITETCKHTE aKTHBOCTH M YYECTBO BO HACTaBHO-00Pa30BHUOT
OATOBOPHOCTH mpoIiec 1o npeaMeTute: MapkeTuHr, MapkeTHHT MeHalIMeHT, MeryHapoaeH

MapKeTHHT, bpen MeHayumenT, MapkeTtusr Ha ycinyru, CTpaTerucki MapKeTHHT,
Kananu Ha MapKeTHHT

e Jlatymu (o1 — 10) 2014 — 2015

* lIme u ajpeca Ha BpabOTYBayOT YHuBep3uteT 3a Typu3aMm U MeHanuMment, Cxomje, Pemy0arka Makegonuja
* Buj Ha OGM3HKC WM CEKTOP Bucoko obpazoBaHue
* PaGoTHa mo3unmja B.J. lexan Ha ®akynTeToT 3a MeryHapOJeH MApKETHHI MEHALIMEHT 1 Ipodecop
* ['1aBHM aKTUBHOCTHU H MeHnanupame Ha (paKkyITeTCKUTE aKTHBOCTH M YYECTBO BO HACTABHO-00Pa30BHUOT
OJITOBOPHOCTH npoliec o npeaMerure: Mapketunr, MapkeTuHr MeHalIMeHT, MeryHapoaeH

MapkeTHHT, bpenn MmenaymenT, MapkeTusr Ha ycinyru, CTpaTerucku MapKeTHHT,
Kananu Ha MapkeTHHT

* Jlatymu (o1 — 10) 2013-2014
* llme u anpeca Ha BpaboTyBa4oT VYuusepauter EBpo bankan, Penyonika Makenonuja
* Byt Ha OH3HKC WA CEKTOP Bucoko o0pazoBanue
* PaboTHa mo3uiyja IIpodecop



¢ ['1TaBHM aKTHBHOCTH H
OZITOBOPHOCTH

e JlTarymu (011 — J10)

* IMe u agpeca Ha BpaOOTYBA4YOT
Bun Ha 6W3HHC WIH CEKTOP

* PaboTtHa mo3umnuja

*['maBHM aKTUBHOCTH H
OITOBOPHOCTH

* latymu (o1 — 110)

Hwme u aapeca Ha BpaOOTYBa4OT
Bun Ha OM3HKC WK CEKTOP
* PaboTHa mo3umnuja

[ TaBHM aKTUBHOCTHU H
OJITOBOPHOCTH

* latymu (o1 — 10)

Wme u aapeca Ha BpabOTyBavuOT
Bun Ha OM3HKC WK CEKTOP

* PaboTHa mo3umnuja

[ 'JIaBHY aKTUBHOCTH U
OJIrOBOPHOCTH

O0pa3oBaHue U 00yKa

* latymu (o1 — 10)

 Mime 1 BuJI HA OpraHu3aiyjara
Koja ro 06e30enyBa
00pa3oBaHHETO MM 00yKaTa

* ['maBHU
npeaMeTH/IpoheCHOHATHH
BEIITHHU om(aTeH! BO 00ykaTa

* JlozieneHo 3Bame

» HuBo BO HalMOHaNHATA
Kkinacudukanyja

* latymu (of1 — 710)

* Mlme n B Ha opraHu3aiyjara
Koja ro o0e30emyBa
00pa3oBaHKETO MM 00yKaTa

* ['naBHU
npeaMeTn/IpodecHOHATHI
BEIITHHU om(aTeHN BO 00ykaTa

* JloneneHo 3Bame

VYdecTBO BO HACTABHO-00PA30BHHOT IPOIIEC II0 IPEAMETHTE baHKapCKu MapKETHHT U
E -6m3nuC

2009-2013

EBponcku Yuausepsuter PM Crkomje

Bucoxo obpazoBanme

IIpodecop

VYdecTBO BO HACTaBHUOT Mpouec o npeamerure:IInanupame Ha MapKETHHT,
[Tpomounja, OHECYBamke Ha MOTPOILIYBauYnTe, MapKEeTHHT BO TYPU3MOT U
YTOCTHTEJICTBOTO, bpenn MenanmMent, Henpoduren MapkeTHHT MEHAIMEHT,
MapKeTHHT Ha 3eMjOIeJICKH IPOU3BOIN

2006-2009

EBponcku Yuausepsuter PM Crkomje
Bucoko ObpazoBanue
AcucteHT

Y4ecTBO BO HACTaBHO-00OPa30BHUOT MPOIIEC 110 npeaMeTute: CTpaTerucku
MEHalIMEHT, MapKeTHHI MEeHalIMEHT Ha MaJl OusHuc, [Ipomormja, MapkeTuHr
IUTaHUPAke

1999-2002

AJl Tane [{anecku KuueBo

Wnnycrpuja

PakoBomuTen Ha (PMHAHCUCKO OIACTICHAE

MeHanmpame 1 opraHu3aiija Ha (HHAHCHCKO OJIeICHHE

2006-2009

EBponicku YanBepsuter Penyonuka Makenonuja, Cromje — @akynTeT 3a eKOHOMCKH
HayK{

MapkeTusr

JIOKTOp 10 EKOHOMCKH HayKH
VIII

1997-2002
Yuusepauret “Cs.Knument Oxpuackn’- EkoHOMckH dakynret, [Ipunen

MapkeTuHr-MeHalIMeHT

Marucrep 1o eKOHOMCKU HayKH



¢ HuBo BO HanmmoHaaHaTa VII 2
KIacupukanyja

* latymu (o1 — 10) 1992-1996
* lMe 1 BH HA OpraHu3anmjaTa Yuusepauret “C.Kimnmment Oxpunckn’- EkoHOoMckn dakyntet, [Iprren
Koja ro 00e30emyBa
o0pa3oBaHNETO WK OOyKaTa

* I'naBuu ExoHoMuja Ha npeTnpujaTue
npeaMeTH/IpoecHoHaTHH
BEIITHHHU Om(aTeHN BO 0OyKaTa

¢ JlozeneHo 3Bame JuninoMupaH eKOHOMUCT
* HuBO BO HamoHaIHaTa VII'1
KIacupukanmja

IlpoexTn

“Citizens as Active Partners in Water Policy Reform” realized by Center for environmental
democracy - Florozon, supported by Central Financing and Contracting Department (CFCD)
within the Ministry of Finance of the Republic of Macedonia, EuropeAid/138660/ID/ACT/MK:

"Enhanced Involvement of Civil Society in the EU Integration Reforms".

Green Growth Platform

Project: "Improving the involvement and influence of civil society in public policies on health and
safety at work and decision-making in support of the state in the process of accession to the EU"
realized by Macedonian Occupational Safety and Health association in cooperation with the
Organization of Employers of Macedonia and the Federation of Trade Unions of Macedonia
(SSM)

Project: "The impact of digital marketing application in the process of brand launching and
positioning on the market", initiated and conducted by the Faculty of International marketing
management, supported by the University of Tourism and Management.

Project: "Innovation Hub: Comparative Advantage for Greater Competitiveness in Macedonia"
Contracting Authority - Central Financing and Contracting Department (CFCD) within the
Ministry of Finance of the Republic of Macedonia, realized by Foundation for Small and Medium
Enterprises Development Kumanovo and Foundation for Small and Medium Enterprises
Development Veles, funded by the European Union.

Project: "Functional analysis of centres for social work in Republic of Macedonia®, realized by
BASME Consulting and Training, supported by World Bank.

Project: "Innovation Hub: Comparative Advantage for Greater Competitiveness in Macedonia"
Contracting Authority - Central Financing and Contracting Department (CFCD) within the
Ministry of Finance of the Republic of Macedonia, realized by Foundation for Small and Medium
Enterprises Development Kumanovo and Foundation for Small and Medium Enterprises



MeryHapoaHu KOHrpecH U
CHMIIO3UYMH

* latymu (o1 — 10)

* Jlokamuja

» KoMnanujaTa 1 0JIrTOBOPHOTO
010701 (¢

(¥Me ¥ moIaToI! 32 KOHTAKT)

* [To3urmja

* Jlatymu (o1 — 10)

* Jlokaruja

» KommaHujaTa u 0ATOBOPHOTO
JIUIE

(MMe 1 TTOIaTOIH 32 KOHTAKT)

* [To3urmja

* latymu (o1 — 10)

* Jlokaiuja

» KomnanujaTa u 0ArOBOPHOTO
JILEe

(MMe 1 ToIaTOIM 32 KOHTAKT)

* [To3unmja

* Marymu (ox — 10)

* Jlokanuja

» KoMnanujaTa 1 0ArTOBOPHOTO
JIUTIE

(MMe ¥ MoIaTOI! 32 KOHTAKT)

Development Veles, funded by the European Union.

18 OxTomBpu 2024 romuHa
Ckomje, Makenonunja
Yuusep3urer Cxorje

ICON BEST 2024 - International Conference for Business, Education Sport and
Tourism, The 9th International Scientific Congress

Shaping the Future: Trends and Insights for Tomorrow,

University of Skopje, 18th of October 2024, Skopje, Republic of North Macedonia
KOABTOp Ha TPYAOT

“The effects of influencer marketing on increasing brand awareness”

14 HoemBpu 2022 rogusa

Ckomje, Makenonunja

YHuBep3uTeT 32 TypH3aM 1 MeHalIMeHT Bo Ckorje

ICON BEST 2022 - International Conference for Business, Education Sport and
Tourism, The 8th International Scientific Congress

INNOVATIVE TRENDS IN INTERNATIONAL BUSINESS AND SUSTAINABLE
MANAGEMENT, University of Tourism and Management in Skopje, 14th of
November 2022, Skopje, Republic of North Macedonia

KOaBTOp Ha TPYAOT
“The influence of Covid-19 pandemic on the global business trends/ The influence of
COVID-19 pandemic on the global business trends and management practices”

11 HoemBpu 2020 roguHa

Ckomje, Makenonuja

YHuBep3uTeT 32 TypHr3aM 1 MeHaliMeHT Bo Ckorje

ICON BEST 2020 - International Conference for Business, Economy, Sport and
Tourism, The 7th International Scientific Congress

ALTERNATIVE PATHS FOR DEVELOPMENT OF EMERGING ECONOMIES IN
GLOBAL BUSINESS ENVIRONMENT, University of Tourism and Management in
Skopje, 11th of November 2020, Skopje, Republic of North Macedonia

KOaBTOp Ha TPYyJIOT
“The impact of integrated marketing communication on customer behavior”

15 OxromBpu 2018 roguna
Ckorje, MakenoHuja
YHuBEp3UTET 3a TypHu3aM U MeHayMeHT Bo Ckorje

ICON BEST 2018 - International Conference for Business, Economy, Sport and
Tourism, 6th International Scientific Congress "Global education, skills and



* [To3unmja

* latymu (o1 — 10)

+ Jlokamuja

» KoMnaanjaTa u OArOBOPHOTO
JIAIE

(MMe 1 TToIaTOIH 32 KOHTAKT)

* [To3urmja

e Jlatymu (o1 — 110)
* Jlokaruja

» KoMnanmjaTa 1 0ArOBOPHOTO
JIALIE
(MMe ¥ TTOIaTOIH 32 KOHTAKT)

* [To3urmja

* latymu (o1 — 10)

* Jlokaruja

» KomnanujaTa u 0ArOBOPHOTO
JIMLEe

(MMe 1 oIaTOIM 32 KOHTAKT)

* [To3unmja

* latymu (o1 — 10)

* Jlokaruja

» KoMnanujata 1 0ATOBOPHOTO
JIIIE

(MMe 1 ToIaTOIM 32 KOHTAKT)

* [Tozummja

* latymu (o1 — 10)
* Jlokanuja

» Kommnanujara u 0JJroBOPHOTO
JIILEe

competencies: How to deliver high quality business education in accordance with the
market needs", University of Tourism and Management in Skopje, 15 of October 2018,
Skopje, Republic of Macedonia

KOaBTOP Ha TPYIOT

“The application of integrated marketing communications in creating competitive

advantage of the higher education institutions”

08 OxromBpu 2016 ronuna

Ckomje, Makenonunja

YHauBepaureT 3a Typu3aMm u MmeHanMeHT Bo Ckomje, [CON BEST 2016 -

The 5th Jubilee International Scientific Congress “Global Tourism Challenges in 21st
century”

aBTOP Ha TPYAOT, MAHEIHCT, WICH Ha OPraHU3aIMCKHOT 000D

“The social networks a powerful marketing tool for effective communication with the
consumer”

30 CenremBpu, 2016

benrpan, Cpouja

Singidunum University, International scientific conference SITCON 2016 "Quality as
a basis for tourism destination competitiveness", Singidunum International tourism
conference-2016

KOaBTOP Ha TPYJIOT

“Hotel image as an important prerequisite for creating a vompetitive advantage”

09-11 OxromBpu 2015 rogmHa

Ckomje, Makenonuja

YHuBep3urer 3a Typuzam 1 MeHaMeHT Bo Ckomje, [CON BEST 2015 - International
Conference for Business, Economy, Sport and Tourism, 4th International Scientific
Congress "Economic analysis of global trends in tourism, finance, education &
management"

KOABTOp Ha TPYAOT

“The influence of the social factor during adaptation of the marketing strategies in
franchise”

09-11 OkromBpu 2015 ronuna

Ckomje, Makenonuja

YHuBep3uret 3a Typuzam 1 MeHaiMeHT Bo Ckomje, [CON BEST 2015 - International
Conference for Business, Economy, Sport and Tourism, 4th International Scientific
Congress "Economic analysis of global trends in tourism, finance, education &
management"

KOABTOp Ha TPYAOT

“Important comportant components that affect the image of the company for achieving
competitive advantage”

10-14 Jyau 2015 roxuna
T'octuBap, MakenoHuja
International congress on economics and business "New Economic Trends and



(MMe 1 TToIaTOIH 32 KOHTAKT)

* [To3unmja

* latymu (o1 — 10)
* Jlokamuja

» KoMnanujaTa 1 0IrTOBOPHOTO
JIAIIE
(¥MMe ¥ moIaTOIH 32 KOHTAKT)

* [To3umuja

e Jlatymu (o1 — 10)
* Jlokaruja

» Komman#jara 1 0AroBOPHOTO
JIALIE
(MMe 1 TTOIaTOIH 32 KOHTAKT)

* [To3urmja

* latymu (o1 — 10)

* Jlokaruja

» KomnanujaTa 1 0ATOBOPHOTO
JHne

(MMe 1 ToIaTOIM 32 KOHTAKT)

* [To3unmja

* latymu (o1 — 10)

* Jlokaiuja

» KomnanujaTa u 0ArOBOPHOTO
JILEe

(MMe 1 oIaTOIM 32 KOHTAKT)

* [To3unmja

* latymu (o1 — 10)

* Jlokamuja

» KoMnaaujaTa 1 0ATOBOPHOTO
B10700 (6

(MMe 1 ToIaTOI! 32 KOHTAKT)

* [Tozummja

* latymu (o1 — 10)

Business Opportunities”, International Vision University - Gostivar

KOABTOp Ha TPYAOT

“The implementation of integrated marketing communicatons in function of increasing
company' s profit”

10-14 Jyau 2015 roxuHa

l'octuBap, Makenonuja

International congress on economics and business "New Economic Trends and
Business Opportunities", International Vision University - Gostivar

KOaBTOp Ha TPYJIOT
“Strategic Alliances as a Method for Creating Competitive Advantage on the Global
Market”

29-31.03.2015

Bop, Cpbuja

XI International May Conference on Strategic Management - IMKSM2015: “Touch
the New Wave”, University of Belgrade, Technical Faculty in Bor, Management
department

Co-author of a scientific paper (attending and presenting)

“The impact of the brand on consumer’s decision making process”

11-12.02.2015
Ckomje, Makenonuja

MakenoHCKO 3/IpyKeHHe 3a MapKeTHHT, MeryHapoJHa HayyHa KOH(pepeHIurja
“HoBuTe Npeau3BHILH 32 MAPKETUHIOT- TEOpHUja U MPAKTUKA”

KOaBTOP Ha TPYJIOT
“IlraBa OKeaHCKa CTpaTeruja — CTPATEIIKH MOTeT BO (hYyHKIIH]ja Ha Pa3BOj Ha
KOMITaHujaTa”

11-12.02.2015
Ckomje, Makenonuja

MakeJoHCKO 3/Ipy)KeHHe 32 MapKeTHHT, MeryHapoHa HayuHa KOH(pepeHja
“HoBuTe Npeau3BHUILI 32 MAPKETUHIOT- TEOpHja U MPAaKTUKA”

KOaBTOD Ha TPYyJIOT
Bnujanuero Ha nHGOpMaIMOHATa TEXHOJIOTH]a HA MAPKETUHT KOMYHHUIIPAETO Ha
KOMITAaHWUTE W MIHUTE MapKETHHT TPEHOBU

25-26.04.2014
benrpan, P.Cpouja

Yuusepsuter CunruaynyMm, MeryHnapoaHa HaydHa koHpepeHnuja SINTEZA 2014,
“3HauemeTo Ha VIHTEPHETOT BO JIEIOBHUTE aKTUBHOCTH BOo Cpbuja u cBeTOT”

KOaBTOP Ha TPYX
“3HavyemeTo Ha on line MapKEeTHHIOT 32 TIOCTUTHYBamke Ha KOHKYPEHTCKA MPEIHOCT

20-21.12.2013



* Jlokamuja

» KoMnanujaTa 1 0JIrTOBOPHOTO
JIAILIE

(¥MMe ¥ MoIaTOIH 32 KOHTAKT)

* [To3urmja

* latymu (o1 — 110)
* Jlokamuja

» Kommanujara 1 0JJroBOPHOTO
JIAILIE
(MMe ¥ TToIaTOIH 32 KOHTAKT)

* [To3unmja

* latymu (o1 — 10)
* Jlokaruja

» KoMnanmjaTa u 0ArOBOPHOTO
JIALIE
(MMe 1 TTOIaTOIH 32 KOHTAKT)

* [To3urmja

* latymu (o1 — 10)
* Jlokaruja

» KoMnanujata 1 0ATOBOPHOTO
JIAIIE
(MMe 1 ToIaTOIM 32 KOHTAKT)

* [To3urmja

* latymu (o1 — 10)
* Jlokanuja

» Kommnanujara u 0JJroBOPHOTO
JIILIe
(MMe 1 ToIaTOIH 32 KOHTAKT)

* [To3urmja

Ckomje

YausepsureT EBpo bankan, MeryHapoaHa HayYHa KOH(EpEHIIMja Ha TeMa
,»BIMjaHAETO Ha HayYHO — TEXHOJIOMIKHOT Pa3BUTOK BO 00JacTa Ha IIPaBOTO,
€KOHOMHjaTa, KyJlITypaTa, 00pa3oBaHHeTO U O0e30emHocTa Bo Pemybnmka MakegoHmja®,

KOaBTOP Ha TPy U NPE3eHTEP
“IIpumena Ha HHGOPMAIMCKO KOMYHUKAITUCKUTE TEXHOJIOTHH BO JCIIOBHUTE
cyojektr’”

20-21.12.2013
Ckomje

Yuusepauret EBpo bankan, Merynaponna HaydHa KOH(pepeHIrja Ha TeMa
,»,BIMjaHAETO Ha HAYYHO — TEXHOJIOIIKHOT Pa3BUTOK BO 00JIacTa Ha IIPABOTO,
€KOHOMMH]jaTa, KyJlITypaTa, 00pa3oBaHHeTO U O0e30emHocTa Bo Pemybnmka Makemonmja®,

KOABTOP Ha TPy U mpe3entep, “IIpruMeHa Ha KOMITYTEPCKU MOTIOMOIHATH
PEBH30PCKH TEXHUKH BO PEBH3HjaTa HA H3MAMH KaKo IPUAOOUBKA O Pa3BOjOT Ha
nH(popManmoHara TeXHoJI0ruja’”,

06-07 jyam 2013
Ckorje

EBponcku YHuHBep3uTeT, MeryHapoaHa HaydHa KoH(pepeHuja “TlpomeHnTe BO
II00AJTHOTO OMIITECTBO”

KOaBTOp Ha TPy, “MeHayupame Ha JIyKCy3HUTEe OpPEeHIOBU BO CBETOT KOj Opry ce
MeHyBa”,

14-15 jyau 2012
Ckorje

MakeIoHCKO 3ApYyKeHHe 32 MapKeTHHT, MeryHapoHa Hay4Ha KOH(EpeHIrja
“Yrorata Ha METUYMHTE BO IPOMOIHMjaTa Ha TIPOU3BOIUTE U YCITyTHTE

KOaBTOD Ha TPyl M NIpe3eHTep, “3Ha4eHEeTo Ha on line MapKeTHHIOT 3a yCHENIHO
paboTeme Ha MaKeTOHCKUTE KOMITAHHK

14-15 jyrm 2012
Ckorje

MaxkemgoHCKO 3Apy>KEeHHE 32 MapKeTHHT, Melr'yHapoiHa HaydHa KOH(epeHIHja
“Yorata Ha MeTUyMHTE BO IPOMOIMjaTa Ha IPOU3BOIUTE H YCITyTUTE

KOaBTOp Ha TPy, “‘KpuTrka Ha MeIHyMHTE 3a MPOMOIIHja Ha CTOKH H YCIYTH ,,



* latymu (o1 — 10)
* Jlokamuja

» Kommanmjara 1 0roBOPHOTO
JIAILIE
(MMe ¥ TToIaTOIH 32 KOHTAKT)

* [To3unmja

* latymu (o1 — 10)
* Jlokaruja

» KoMnanujaTa u 0JIrOBOPHOTO
JIAIIE
(MMe 1 ToIaTOIM 32 KOHTAKT)

* [To3urmja

* latymu (o1 — 10)
* Jlokaruja

» KoMnanmjaTa 1 0ArOBOPHOTO
JIALIE
(MMe ¥ TTOIaTOIH 32 KOHTAKT)

* [To3urmja

¢ Jlatymu (o1 — 110)
* Jlokanuja

» KoMnaa#jaTa # 0IrOBOPHOTO
JIALIE
(MMe ¥ moIaTOIH 32 KOHTAKT)

* [To3unmja

* latymu (o1 — 10)
* Jlokaruja

» KoMnanujaTa 1 0ArOBOPHOTO
JIAIIE
(MMe 1 ToIaTOIH 32 KOHTAKT)

* [To3zumnuja

* latymu (o1 — 10)

09-10 Mapr 2012
Ckomje

EBponcku YHHBep3uTeT, MeryHapoaHa HaydHa KoH(pepeHnuja, “‘JInmaTa Ha kpu3aTa“

KOaBTOp Ha TPYHOT, “‘/lanm kpu3aTa Tpeba Aa TM MEHyBa IHOTPOITyBAaYKATE HABUKH

09-10 Maprt 2012
Ckorje

EBpornicku YHuBep3uTeT, MeryHapoaHa HaydHa KoHbepeHIuja, JluaTa Ha Kpu3aTa“

KOaBTOp Ha TPYZAOT U Ipe3eHTep, “‘Jlanu kpu3ata Tpeda na TH Hamanu OylieTuTe 3a
MapKEeTHHT,

Janyapu 2011
Ckorje

EBponcku YauBep3uter PenyOmmka Makenonuja, MeryHapogHa HayqHa
KoHpepennuja “EBpomna- maT KoH uaHHHATA”

aBTOp Ha TPYIOT, “JludepeHnujanujaTa Kako CPEICTBO 332 OCTBAPYBAkhE HA
KOHKYPEHTCKa IpeaHOCT”

Maj 2009
Oxpun

MakenoHCKO 3ApY’KE€HHE 32 MapKETHHT, Hay4eH ceMHUHap, “‘Haunuu 3a HaAMUHYBame
Ha npo0JieMuTe 01 eKOHOMCKaTa Kpu3a™

>

aBTOp Ha TPYAOT, “‘HaunHu 3a HaMUHYBamke Ha MPOOJIEMHUTE OJ] EKOHOMCKATa Kpu3a’
2009
Ckorje

EBpornicku YHuBep3uteT, ['oquIIHuK Ha TpyA0BU

aBTOP Ha TPYJIOT, “TIperHOCTH ¥ IPOITyCTH BO yIIPaBYBAKETO CO OPEHIOBUTE”,

centemBpu 2008



+ Jlokamuja

» Komman#jara 1 0AroBOPHOTO
JIALIE
(MMe 1 TToIaTOIH 32 KOHTAKT)

* [To3ummja

* latymu (o1 — 10)
* Jlokamuja

» Kommanmjara 1 0JroBOPHOTO

JIALIE
(MMe 1 TTOIaTOIH 32 KOHTAKT)

* [To3unmja

e Jlatymu (o1 — 10)
* Jlokamuja

» Komman#jara 1 0AroBOPHOTO
JIALIE
(MMe ¥ TTOIaTOIH 32 KOHTAKT)

* [To3unmja

Jynu, 2024 roguna

Jynu, 2023 roguna

HexemBpwu, 2023 roauna

Jynu, 2022 roaguna

HexemBpu, 2021 ronuna

Oxpun

MaxkezoHCKO 3apy>KEeHIE 32 MapKeTHHT, MeryHapoIHa HaydHa KOH(epeHIHja

£l

aBTOp HA TPyHOT, “TIprMeHa Ha MApKETHHTOT BO OAHKUTE - HEOIIXOMHOCT 3a yCIEX’
yZOT, M

2008
Ckomje

EBpornicku YHuBep3utet, [ 0quIIHKUK Ha TpyAOBU

(T3E1]

aBTOp Ha TPyIOT, “Konkasa e BpegHOCTa Ha TU3ajHOT,”,

okToMBpu 2007
Oxpun

MaxkezoHCKO 3apyKeHIE 32 MapKeTHHT, MelryHapoIHa HaydHa KOH(epeHIIHja

KOaBTOP Ha 70T, “bpeHn — HCKYyCTBOTO HA OTPOLIYBAYOT
yA0T, Y V

Blazheska Daliborka, Angela Milenkovska Klimoska and Viktorija Trajkov, “The
effectiveness of social media marketing on purchasing decisions”, UTMS Journal of
Economics, Vol. 15 No. 1 (pp. 27-38), June 2024 (EBSCO)

Blazheska, Daliborka, Natasha Ristovska and Dejan Nakovski, “Strategic brand
management in function of improving the comprtitive position of tourist destinations”,
UTMS Journal of Economics, Vol. 14 No. 1 (pp. 52-62), June 2023 (EBSCO)

Ristovska Natasha, Blazeska Daliborka and Sashko Gramatnikovski,
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